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2008 Publishing Schedule

IIssssuuee DDaattee SSppaaccee CClloossiinngg MMaatteerriiaall DDuuee MMaaiilliinngg DDaattee

January November 17 December 4 January 8

February December 20 January 5 February 5

March January 19 February 1 March 5

April February 27 March 9 April 9

May March 26 April 6 May 7

June April 23 May 4 June 4

July May 24 June 7 July 9

August June 22 July 6 August 6

September July 23 August 3 September 3

October August 24 September 7 October 8

November September 21 October 4 November 5

December October 18 October 31 December 3

Black and White Rates (Gross)

1x 3x 6x 12x 25x 36x

PPaaggee 5670 5180 4320 4080 3970 3860

IIssllaanndd 11//22 ppaaggee 4190 3805 3215 3055 2975 2890

11//22 ppaaggee 3915 3530 2940 2780 2705 2615

11//33 ppaaggee 3550 3210 2665 2535 2450 2350

11//44 ppaaggee 2755 2425 2095 1985 1875 1765

BBoottttoomm LLiinneess 1655 1435 1270 1100 990 885

Color Charges (Gross)

4 color per page 1650
4 color per spread 2475
2 color standard per page 710
2 color standard per spread 1045
PMS color 850
PMS color per spread 1175

Position Charges (Gross)

Cover 4 925
Cover 3 610
Cover 2 795
Center spread (4C only) 655
Editorial page 275
Page 5 525

Percent Discount
Total Gross Dollars Off Gross

$3,500,001+ 10%

$2,500,001 - 3,500,000 7%

$1,500,001 - 2,500,000 5%

$750,001 - 1,500,000 3%

$250,000 - 750,000 2%

Haymarket Corporate Discount

Individual pharmaceutical companies and their subsidiaries
may qualify for this additional corporate discount, based on
their total gross spending in either 2007 or 2008. The amount
of the discount when combining total gross spending for
Cortlandt Forum, The Clinical Advisor, all Prescribing Reference titles,
McKnight’s Long-Term Care News, Assisted Living, JAAPA, and 
Renal & Urology News using 2007 rates is calculated after 
combo and continuity incentives are applied.

             



Classified Black and White Rates (Gross)

1x 4x 12x 

One-inch 1 column x 1" 230 223 211

Two-inch: 
1 column x 2" or 2 column x 1" 365 354 331

Three-inch: 
3 column x 1" or 1 column x 3" 629 609 571

Four-inch: 
2 column x 2" or 1 column x 4" 799 772 721

Six-inch: 
3 column x 2" or 2 column x 3" 987 953 887

Eight-inch: Quarter Page Standard 
4 column x 2" or 2 column x 4" 1090 1054 983

Insertion Order Contact

Dorieth Plews
One Northfield Plaza, Suite 521
Northfield, IL 60093
Phone: 847.784.8706 Ext.10 • Fax: 847.784.9346
E-mail: dorieth.plews@mltcn.com

Furnished Inserts: Maximum paper stock weight (25" x 38" basis) is 100 lb.
coated text or 80 lb. uncoated text. Inserts jog to top unless otherwise
specified. Contact Michelle Chizmadia at 646.638.6126 for mechanical
specifications, quantity and shipping instructions.
Insert Rates: Contact Sales Representative.
Furnished Postcards: Must be supported by a standard page (7" x 10") or larger
run-of-book advertisement. Contact account manager for rates, mechanical
specifications, quantity and shipping instructions. Insert and postcard due
date: Five days after issue closing date.
Mechanical Specifications: Accepted Materials: Electronic Digital File.
A SWOP standard proof of the file supplied at 100% size is required for all
ads. Typesetting, camera work, stripping, scanning, film conversion and file
manipulation will be billed at cost when required to convert to a useable
electronic digital file.
Line Screen (B/W, 2/C, 4/C): Maximum 133; acceptable 120
Density: B/W, 2/C maximum 160% to 170%; 4/C maximum 260% to 280%
Standard Colors: Red (100% magenta and 100% process yellow), magenta,
process yellow, cyan and green (100% cyan and 100% process yellow).
Colors conform to Standard Web Offset Printing (SWOP) specifications.
Proofs: B/W, 2/C, 3/C ads require a digital proof at 100% size of the 

file supplied. 4/C ads require a Kodak Approval or equivalent SWOP stan-
dard color proof at 100% size of the file supplied. In order to ensure that
everything runs smoothly, we require SWOP-certified or Kodak Approval
hard copy color proofs for new ads. If ads are supplied without a color guide,
100% of actual ad size, then McKnight’s cannot accept responsibility for
final printed color and content. Haymarket Media will not be held responsi-
ble if no proof is provided.
Printing: Web heatset offset
Paper Stock: 45# Grade 4 Stock 
Binding: Saddle stitched
Shipping Instructions: Printing materials and instructions to:
Ad Production Department
McKnight’s Long-Term Care News
Michelle Chizmadia
114 W. 26th Street 
4th Floor
New York, NY 10001
Phone: 646.638.6126
Fax:       646.638.6120
E-mail: michelle.chizmadia@mltcn.com
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BORROWING BUSINESS
The McKnight’s Lenders
Guide is a valuable reference
for anyone exploring financ-
ing in long-term care.
PAGES 44-46

SKIN TALK
Despite advances in skin
and wound care, providers
still need to improve pres-
sure ulcer prevention.
PAGE 38

A new monthly section 
on market issues
VENDOR UPDATE
PAGE 24

RN pay rate
increases 4%
BY LIZA BERGER

The median hourly pay for regis-
tered nurses in nursing homes
rose by about 4% this year,
according to a new study pub-
lished by Hospital & Healthcare
Compensation Service. 

The median rate this year is
$25 per hour. That compares to
$24.07 in 2006.  

RNs in continuing care retire-
ment communities experienced,
on average, a smaller pay raise.
Their median hourly rate rose
2% to $24.27.

A total of 2,578 nursing homes
participated in the study, includ-
ing 2,131 for-profit facilities.

The report also included sta-
tistics on nursing turnover.
Certified nursing aides reported
the highest turnover at 43.48%,
followed by RNs (32.23%) and
licensed practical nurses
(30.55%). �

CMS wants
revisit fees
BY JAMES M. BERKLAN

Nursing home providers are
sharply criticizing a new federal
proposal that would charge
facilities a fee for follow-up
inspections.

A so-called “revisit user fee”
regulation would charge nursing
facilities a flat fee of $2,072 for
each onsite inspection revisit
and $168 for each offsite revisit,
according to opponents. Revisits
for Life Safety Code require-
ments and certain other moni-
toring visits would be exempted.

The new charges would gener-
ate about $37.3 million annually
and would cover the Medicare
Survey and Certification Pro-
gram’s cost to conduct revisit
surveys, according to the
Centers for Medicare &
Medicaid Services. �

BY JOHN O’CONNOR

As the nursing home industry
begins to deliver more rehab
care, a tough adversary has
emerged: hospitals. Acute-care
providers are in no hurry to see
patients siphoned away, and
they have stepped up efforts to
delay or prevent full implemen-
tation of a federal requirement
that would do just that.

In the wake of a new federal
government study showing that
implementation of the 75%
Rule saves Medicare hundreds
of millions of dollars, the
nation’s hospital lobby launched
an ad touting hospital care as
more appropriate. 

“Americans rely on inpatient
rehabilitation hospitals and
units to get the right care in the
right place – at the right time,”
the ad says. 

To be reimbursed as an inpa-
tient facility under Medicare,
75% of a facility’s patients must
be treated for one of 13 specific
conditions, according to the
rule. Hospital officials argue that

the set of conditions has not
been adequately updated to
reflect modern medical rehabili-
tation practices and advances.

Congress has already slowed a
phase-in of the rule’s implemen-
tation, adding a second year at
the 60% level last year, before
the phase-in ramped up to 65%
last month. The rule will reach
its 75% limit next summer. �

AAHSA’s Larry Minnix calls a proposed
add-on fee counterproductive.

As rehab rule nears,
hospitals fight back

Nursing homes
are delivering
more rehab care.
Many hospitals
are not amused.
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Standard
bearer
Researcher 
Charlene
Harrington,
Ph.D., views
nursing homes
with a critical eye 

PAGE 58

For more coverage, see page 4 and
“The Editor’s Desk” on page 32.
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Ad Size Specifications

Full Page Trim
9"w x 107⁄8"h

Bleed Full page
91⁄4" W x 111⁄8" h

(Live Area: 81⁄2" W x 103⁄8" h)

1⁄2 Horizontal
8"w x 5"h

1⁄2 Vertical
37⁄8"w x 95⁄8"h 

1⁄3 Horizontal
8"w x 31⁄2"h

Bottom Line Ad
8"w x 11⁄8"h

1⁄2 Square Island
57⁄8"w x 7"h

1⁄4 Horizontal
8"w x 21⁄2"h

1⁄4 Vertical
113⁄16"w x 95⁄8"h

1⁄4 Square Island
37⁄8"w x 51⁄2"h

Double Page
18"w x 107⁄8"h

(Live Area: 171⁄2"w x 103⁄8"h)

Bleed DPS
181⁄4"w x 111⁄8"h

Inserts and Postcards

Color Rates Add $95 for 2-color or $210 for 4-color


